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Disclaimer

This presentation and the accompanying slides (the “Presentation”) have been prepared by Zhou Hei Ya International Holdings Limited (“Zhou Hei Ya" or the "Company") solely 
for information purposes.

This Presentation does not constitute or form part of and should not be construed as, an offer or invitation to acquire, purchase or subscribe for any securities of the Company nor is it 
intented to invite any such offer or invitation nor shall it constitute any offer or sale of such securities in any jurisdiction. No part of this Presentation shall form the basis of or be 
relied upon in connection with any investment decision, contract or commitment whatsoever.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no representation or warranty, 
express or implied, whatsoever, on the truthfulness, accuracy, completeness, fairness and reasonableness of the contents of this Presentation. The Company reserves the right to 
amend or update all or any part of this Presentation at any time, but the Company shall not be under any obligation to provide the recipients of this Presentation with any such 
amended or updated information or correct any inaccuracies herein unless otherwise required by the Rules Governing The Listing of Securities on The Stock Exchange of Hong 
Kong Limited or any applicable law.

This Presentation may not be all-inclusive and may not contain all of the information that you may consider material. Neither the Company nor any of its affiliates or representatives 
make any representation or warranty, express or implied, as to the accuracy or completeness of the information contained herein or any other written or oral communication 
transmitted or made available to any recipient. The Company and its affiliates and representatives expressly disclaim any and all responsibility or liability based, in whole or in part, 
on any of the information contained herein, errors herein or omissions here from. In all cases, interested parties should conduct their own investigations and analyses of the Company, 
its businesses, assets, financial conditions and prospects, and of the information set forth in this Presentation.

This Presentation contains statements that reflect the Company's intentions, beliefs or expectations about the future or future events (the "forward- looking statements"). These  
statements are based on a number of assumptions about the Company's operations, its future development plans, market (financial and other) conditions, growth prospects and certain 
plans and objects of the management of the Company, and are subject to significant risks, uncertainties and other factors beyond the Company's control, and accordingly, actual 
results may differ materially from these forward-looking statements. You should not take any forward-looking statements contained in this Presentation regarding past trends or 
activities as a representation that such trends or activities will continue in the future. The Company expressly disclaims any obligation to update these forward-looking statements.
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Key Financial Highlights

Financial Summary
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1H2022
(RMB Thousand)

1H2023
(RMB Thousand)

1H2022—1H2023
YoY Growth

 Revenue 1,181,078 1,414,764 +19.8%

Gross profit 671,529 742,813 +10.6%

Profit before tax 44,597 147,396 +230.5%

Net profit 18,377 101,742 +453.6%

Total No. of retail stores 3,160（1） 3,706（2） +546

Including:  No. of self-operated retail stores 1,342（1） 1,542（2） +200

                   No. of franchised retail stores 1,818（1） 2,164（2） +346

Notes:
(1) As of June 30, 2022; and
(2) As of June 30, 2023.
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1.6%

7.2%

1H2022 1H2023

Net Profit Margin

+560bps

56.9%
52.5%

1H2022 1H2023

Gross Profit Margin

-440bps

1H2022 1H2023

Revenue

1.18

1.41

+19.8%

（RMB Billion）

Significant Improvement in Profitability

1H2022 1H2023

54.2%
44.8%-940bps

SG&A Ratio
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581

334

226

40

751，+29.3%

408，+22.2%

214，-5.0%

41，+1.9%

Self-operated Retail Stores Franchisees Online Channels Others*

Growth Rate of Revenue by Sales Channels 

1H2022 1H2023

(RMB Million)

*Primarily include revenue generated from distributors

More Balanced Business Structure , Keeping Solid Growth Momentum
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Stores Supply Chain

Products

Continue to increase the 

density of self-operated 

and franchised stores

Channels
New tastes ,New categories, 

and New price ranges

Focus on “Generation Z"

and stimulate demand through 

omni-channel coverage

Overcome unprecedented raw 

material cost challenges with 

collaborative efforts

Reinforce Brand Penetration in New Environment and Overcome Unprecedented 
Cost Challenges 
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New Tastes - Focus on Slightly 
Spicy Lovers

New Categories - More Crayfish-
ball Flavors

New Price Ranges - More SKUs at 
RMB 9.9

Terminal Sales(Including Tax) 

Reached Nearly RMB 300 

Million in 1H2023

Terminal Sales(Including Tax) of 

Pop-ups Crayfish-ball Exceeded 

RMB 120 Million in 1H2023

Total Sales Volume of  Chicken Legs 

Series Exceeded 960 Thousand 

within 2 Months

u Terminal Sales(Including Tax) of  New Products Accounted for  More Than 20% in 1H2023

 New Tastes, New Categories, New Price Ranges, Deeper Brand Penetration
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Make Targeted Layouts for Different Retail Scenarios

Focus on the  layout  of  young 
people  gathering communit ies

In 1H2023,  the  total  number 
of   s tores  reached 860

Tr a n s p o r t a t i o n  
H u b s

Enhanced and sol idi f ied the  
channel  advantages  

In 1H2023,the  number of  
s tores  reached 224

S h o p p i n g  Z o n e s ,  
C o m m e r c i a l  C o m p l e x e s  

a n d  S u p e r m a r k e t s  
C o m m u n i t i e s

Steady store  expansion 
according to  environment  
changes

Store in ShanghaiStore in Nanjing Store in Wuhan

In 1H2023,  the  total  number 
of  s tores  reached 2232
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2022/6/30 2023/6/30

Total Number of Stores

3,160

3,706(Stores)

1. Include stores located in airport and train station.
2. Include stores located in metro stations, school campuses, sightseeing points, bus terminals and service areas.

(Stores)

Steady Store Expansion for Sustainable Development
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Ordering and 
Delivery Business 

Business

Take measures such as customizing product packages by 
scene, stratifying operations at different times

Community Fresh 
Grocery Platforms

Gross Sales(Including Tax) 

Amounted to 

Approximately 75 Million

Terminal Sales(Including Tax) Amounted to 

RMB 390 Million

 Almost 1500 Stores Extend Opening Hours

Terminal Sales(Including Tax) of Late-Night* 

Snacks Amounted to Nearly  RMB 57 Million

*Opening hours after 21:00

Add New SKUs and meet the need 

of cost-effective consumption.

 

Increase the Penetration into All Channels
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Duck neck prices began to soar from the first quarter in 1H2023, while the 
prices in the second quarter  has fallen, which yet remained at the high level

Data source: Company Research

Prospective Study and 
Make Layouts in Advance

Flexible Purchasing and　
Stocking up at Low Prices

Precise Terminal 
Discount Control

Production

Supply

Marketing

Overcome Unprecedented Cost Challenges, Effectively Achieve GPM of 52.5%

Duck Raw Price Trend From 2022 to June 2023
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Future Outlook
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